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Agenda

�The aims of this brainstorming
�The rules of brainstorming
�Active, collective brainstorming
�Summary of the results



The aims of this brainstorming

�Description of the aims
�Ideas about a new product or service?
�Name for characteristic/product?
�Ideas about advertising?



Rules

�No idea is a bad idea
�Be creative
�Take risks
�No criticism allowed at this point



Active brainstorming

�Developing ideas
�Inspire creative thinking with games and exercises
�When ideas run dry start new exercises to develop 

new impulses
�Note ideas



Summary

�Choosing the best ideas and developing them 
further

�Examine the requirements and restrictions
�Confine the list to 5-10 of the best ideas



The next steps

�Define the next steps
�Analyze the ideas developed?
�Continue with a larger group?

�Develop tasks to follow up on
�Turning ideas to reality
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