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WIN

Nine great

regular sections

Featured games demos: Diablo, Nascar Racing 2,

Destruction Derby 2, TriTryst, H
elicop Investigates Words and

Numbers.

Multim
edia and featured software:

Picasso – The man, his works, the legend,

Rosetta Stone: Russian Demo, World War

II, QuickCards, Goldmine 3.2.

Arts: Images fro
m the Image Bank,

“Alive” by Triggerfish, “What’s your

poison?” by The Way Out.

Getting started: What PC?’s

interactive guide to notebooks,

printers and desktop PCs.

Focus On: Pentium MMX.

What PC?’s  Printshop: Over

500 fully searchable pages of tips

and practical advice plus the entire

March issue of What PC?, all in

Acrobat format.

The Room: A taste of VNU’s exciting 

e-zine. 

Software Library: Paint Shop Pro v4.12,

Microsoft Internet Explorer 3, Netscape Navigator

3, Adobe Acrobat Reader 3, Winvelope, Sound Effect

Generator, Transmac – read and write Mac disks, Real

Audio player V3.0, Opera – Fast W
eb browser,

Net Nanny V 3.0, Secret Squirrel Decoder,

Mudball Wall – Developing logic skills fo
r

children, GigaMath Playground – teaching

word problem-solving skills, Im
age Browser,

Multimusic –  Music Library, Mez screen

savers, Beavis & Butthead Hock a Lugie,

Mahjong for 95 and much much more! 

Indexes: Reviews, CDs and Ads

Over 600Mb

of fun family

software

see page 6
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2 Epson Stylus Color

printers and 15 Quickcard

CD-ROMS from Connectix

GENERATIONthenext
MMX PCs

TESTED

If
yo

ur
CD

is
miss

ing please ask your newsagent

✪ Internet service providers

✪ Web design software

✪ Personal finance software

Plus

✪ Hitachi’s DVD-ROM drive

✪ Toshiba’s 

MMX 

notebook
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Group tests
THE ULTIMATE BUYER’S GUIDETHE ULTIMATE BUY

HIGH-STREET PCs

Nine great
regular sections

Featured games demos: Flip Out!, Sonic & Knuckles,
F22 Lightning 2, Star Command Revolution.

Multimedia and featured software: Orly Draw-A-
Story, The Times Perspectives – Women’s Rights,

Print Master Gold Suite.
Arts: 32 graphic images from the Image

Bank, ‘Jellyfish Hearts’ by The Way
Out, video trailer of ‘The Saint’, plus

details about a great Internet
competition.
Getting started: What PC?’s
interactive guide for beginners.
Focus on: Intel’s Pentium MMX
OverDrive.
What PC?’s  Printshop: 500
fully searchable pages of practical
advice on every aspect of personal
computing, plus the entire April issue
of What PC?, all in Acrobat format.
The Room: A taste of VNU’s exciting 
e-zine.
Software Library: Paint shop Pro v4.12,
Microsoft Internet Explorer 3, Netscape Navigator

3, Adobe Acrobat Reader 3, DirectX 3.0, Turbo Browser
For 95, PageMail – digital mobile phones pager

program, Chimp! – reminder notes program,
Jack and the Beanstalk – colouring and reading

software, Silly Space – silly-putty drawing
program, EZ Viewer, Evolution Midi – FULL

version MIDI sequencer, plus What PC?
Mobile pages buyer’s guide for Series 3a

and much more.
Indexes: Product review Index, CD

Index, Advert Index.

Over 600Mb
of fun family
software
see page 6
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From the the publishers of What PC?

If your CD is missing please ask your newsagent

WINWIN Three LG multimedia
monitors and five 16x 
CD-ROM drives

INTERNET
GUIDE AND
£100-OFF
VOUCHER

FREE

The brands to buy and
where to buy them

Group tests

✪ every major model reviewed
✪ comprehensive buyer’s tables
✪ the best deals revealed
✪ all the top shops compared

✪ Personal laser printers
✪ Food and wine guides

Computer ClassComputer Class
✪ Macros made easy
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H ello, I’m Anthony
George, your customer
relations manager. My
job is to assist you
when things go wrong

or when you have a complaint about
advertisements in What PC? and
Software. If you do encounter a prob-
lem, write to me with details of the
complaint and I will contact you.

Rules about buying safely
1. Keep a copy of the original advertisement.
2. Keep copies of all correspondence, and if you speak

on the phone make a note of who you spoke to.
3. On large orders, obtain a written quotation.
4. Wherever possible, pay with a personal credit card. 

All transactions over £100 should be covered by the 
card company’s insurance scheme.

5. Does the price quoted include everything discussed? 
Is VAT extra?

6. Check how they will deliver and if times are 
guaranteed.

7. Is telephone support or on-site maintenance 
included in the price? If a return-to-base warranty 
can be extended, how much does it cost?

8. Check that all branded components are genuine.
9. Is the supplier reputable? Do they comply with 

BS5750 or ISO900? If in doubt, ask to see customer 
testimonials.

buyer’s charter

Anthony George
Customer relations manager

What PC? buyer’s charter

When you purchase goods as
a private individual reader
from an advertisement

appearing in this magazine, and
pay in advance of delivery, and that
supplier ceases to trade and
subsequently goes into Receivership,
Liquidation and/or Bankruptcy, you may be
protected under our ‘buyer’s charter‘,
providing you have:

1. Not received the goods for which you have paid, or had 
your money returned.

2. Followed all our guidelines when placing your order.

3. Retained a copy of the original advertisement, 
together with comprehensive proof of payment.

4. Submitted a detailed claim in writing to the magazine’s 
customer relations manager not earlier than 28 days and 
not more than 3 months from the official on-sale date of 
the magazine from which the goods were ordered. For 
example, by the 15th of June for the April issue (which 
was on sale at the beginning of March).

The following limitations apply:
1. What PC? and Software’s liability under the buyer’s 

charter will not exceed £2,000 in respect of any claim 
submitted by any one private individual reader or more 
than £100,000 in respect of claims in any one calendar 
year. Any additional payments are at the sole discretion of
the Publisher.

2. The buyer’s charter only applies to goods advertised in 
this magazine; it does not cover goods depicted in 
classified advertisements, loose inserts, catalogues or any 
other sales material obtained from any relevant 
advertiser, even if they are from the same supplier.

3. The buyer’s charter will not safeguard any commercially 
oriented outlets, neither will it cover goods which are 
purchased outside Great Britain or any goods which are 
obtained for resale.

Mail-order Protection Scheme


