
The Marketing Strategy
The Marketing  Strategy  indicates  how you plan  to  market  your  restaurant,  how many meals  you
expect to sell and at what price. These elements are known as the four P’s: Product, Price, Promotion
And Place. This section should emphasize the reasons why you adopted this strategy based on your
market  analysis.  The  Marketing Strategy  should explain your  marketing objectives,  target  markets,
sales method, promotion strategy, and the restaurant positioning and pricing policy.


